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OBJECTIVES

1. Acquire notions about the technical development of television, from the early
20th century to the present-day digital platforms.

2. Examine the functioning and the means of production of European, American
and lItalian television networks, from the birth of the radio to the contemporary
age.

3. Perform an in-depth analysis of the history of Italian public network and of an
Italian private network.

4. Examine television in the age of the “convergence culture”.

5. Examine some of the characteristic trends of contemporary television.

CONTENTS

During the last sixty years, television has gradually become the main mass
media for a worldwide audience. Even now that it has to face the competition
of new digital platforms, television is still at the centre of the media sphere, as
it is capable both of adapting to the new digital distribution technologies and of
integrating with social networks.
By taking this course, students will gain:
1. basic knowledge of the functioning of the television industry;
2. history of the medium, from the birth of the radio to the contemporary
age of the “convergence culture”;
3. a general overview of the technological, legislative, social, productive
and economic features of television in Italy, as well as in Europe and in
the United States.

ASSESSMENT

Written exam: Multiple choice and open questions.

RECOMMENDED TEXTBOOKS

Mark Jancovich, James Lyons (eds.), Quality Popular Television: Cult TV, the
Industry and Fans, Bfi Publishing, London, 2003.



