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OBJECTIVES 
Personal and corporate success in business relies upon effective 
communication. This course will help students acquire skills to 
distinguish themselves from their peers. This module will empower 
students to undertake more insightful case-study analysis, write 
successful essays, and produce influential documents. Students will 
work with a wide variety of texts from business studies modules 
and the broader business world, ranging from proposals to 
company reports, deepening their knowledge of the subject while 
developing written communication skills: important tools to succeed 
in the field of business studies and in business in general.  
 
CONTENTS  
This course covers the whole range of useful tools and techniques 
to understand what business communication means in the third 
millennium.  

ASSESSMENT 

Written exam: multiple choice and open questions 
 
RECOMMENDED TEXTBOOKS  
- Lo Cicero J., “Business Communication”, Adams Media, 2007 

- Meerman Scott D., “The New Rules of Marketing and PR”, John 
Wiley & Sons Inc., 4th Ed., 2013 

 
 


